
 

 

 

Mylan Classic presented by CONSOL Energy               
Announces ANSYS TICKETS Fore CHARITY™ Bonus Pool 

 
Charities to Receive Additional Funds through $25,000 Bonus Pool 

 
For Immediate Release 
April 7, 2010 

 
CANONSBURG, PA – The Mylan Classic announced today, its newest partner, ANSYS, Inc. (NASDAQ: ANSS), 
will become title sponsor of the tournament’s TICKETS Fore CHARITY™ program. With this partnership, the 
program will now be referred to as ANSYS TICKETS Fore CHARITY™.  As part of the sponsorship, ANSYS will 
provide a $25,000 Bonus Pool that will be distributed among the participating non-profit organizations 
based on their percentage of total ticket sales. 
 
The Mylan Classic presented by CONSOL Energy is one of four new 
events on the PGA TOUR’s 29-event Nationwide Tour in 2010.  It will be 
held Aug. 30 – Sept. 5 at Southpointe Golf Club in Canonsburg, Pa.  The 
event will draw 156 Nationwide Tour professionals from as many as 20 
countries vying for one of the 25 PGA TOUR cards that will be awarded 
to the leading money winners at the end of the year.  Also descending 
on Washington County during tournament week will be the players’ 
families, caddies, Pro-Am participants, corporate guests, television 
crews, Tour staff members and an estimated 25,000 spectators.    

 
Via the ANSYS TICKETS Fore CHARITY™ program, participating non-profit 
organizations may sell tournament tickets and retain 100% of the 
proceeds and a percentage of the bonus pool.  Organizations who wish 
to participate in the ANSYS TICKETS Fore CHARITY™ program must have 
a valid 501(c)3 status in order to be eligible.  
 
“ANSYS is honored to play a role in this unique event, and to continue our longstanding tradition of 
supporting local communities. This program is a great opportunity to provide financial support and 
recognition to numerous charitable organizations across Washington County that deliver important services 
to those in need,” said Jim Cashman, ANSYS president & CEO. 
 
Tickets are on sale now to the public at www.mylanclassic.com.  Ticket buyers are required to designate 
one of the participating non-profit organizations to benefit from the ticket purchase.  Grounds passes for 
the tournament will be priced at $25 and are available at a discounted rate in 10-packs for $200.  
Clubhouse passes for the tournament will be priced at $50 and are also available at a discounted rate in 10-
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Mylan Classic 
360 Southpointe Blvd. 
Canonsburg, PA 15317 
Phone: (724) 746-3535 
Fax: (724) 916-4109 



packs for $400.  Both the Grounds Passes and Clubhouse Passes are valid for admission on all seven days of 
the tournament and will include access to the tournament’s concerts as well. 
 
To get your charity involved or to receive more information on the program, contact Melissa Myler (724) 
746-3535. 
 
ABOUT ANSYS, INC. 
ANSYS, Inc., founded in 1970, develops and globally markets engineering simulation software and 
technologies widely used by engineers, designers, researchers and students across a broad spectrum of 
industries and academia. The company focuses on the development of open and flexible solutions that 
enable users to analyze designs directly on the desktop, providing a common platform for fast, efficient and 
cost-conscious product development, from design concept to final-stage testing and validation. The 
company and its global network of channel partners provide sales, support and training for customers. 
Headquartered in Canonsburg, Pa., U.S.A., with more than 60 strategic sales locations throughout the 
world, ANSYS, Inc. and its subsidiaries employ more than 1,600 people and distribute ANSYS products 
through a network of channel partners in 40+ countries. Visit www.ansys.com for more information.    
 
ABOUT MYLAN 
Mylan Inc. (Nasdaq: MYL) ranks among the leading generic and specialty pharmaceutical companies in the 
world and provides products to customers in more than 140 countries and territories. The company 
maintains one of the industry’s broadest and highest quality product portfolios supported by a robust 
product pipeline; operates one of the world's largest active pharmaceutical ingredient manufacturers; and 
runs a specialty business focused on respiratory, allergy and psychiatric therapies. For more information, 
please visit www.mylan.com. 
 
ABOUT THE NATIONWIDE TOUR 
Founded (1990), owned and operated by the PGA TOUR, the Nationwide Tour identifies those players who 
are ready to compete and win on golf's biggest stage.  As the official proving ground of the PGA TOUR, two 
out of three PGA TOUR members are Nationwide Tour alumni.  As of the end of the 2009 official season, 
Tour alumni have won 270 PGA TOUR titles, including 13 majors and three PLAYERS Championships.  
Twenty-five PGA TOUR cards will be at stake over the course of 29 events in 2009.  Recognizing the Tour’s 
growing stature, Nationwide Insurance has renewed its umbrella sponsorship of the Nationwide Tour 
through 2012.  The PGA TOUR, through the efforts of its three tours and their tournaments, sponsors, 
players and volunteers, supports over 2,000 local charities and has surpassed $1.5 billion in charitable 
giving.  To learn more about the PGA TOUR and Nationwide Tour and to follow the season-long quest for a 
PGA TOUR card, visit www.PGATOUR.COM.   
 
Contacts: 
Mylan Classic 
Chase McClain 
(724) 746-3535 
 
ANSYS 
Maria Shields  Tom Smithyman   
VP, CFO                             Director of Marketing Communications 
(724) 514-3077                (724) 514-3076 
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